FOR IMMEDIATE RELEASE

IFLIX STRENGTHENS MARKETING LEADERSHIP
KUALA LUMPUR, June 13, 2018 -- iflix, the leading entertainment service for emerging
markets, adds senior leadership to the company’s marketing function with the appointments
of emerging markets strategy and engagement experts, Adeana Greenlee and Tamim Fares
as Global Director of Go-to-Market and Global Director of Engagement and Monetisation,
respectively.
Having founded Ogilvy Public Relations Myanmar, the country’s largest and most influential
public relations firm, Greenlee brings more than 20 years of sales, marketing, corporate and
strategy experience to the role, including the planning and execution of large scale, culturallynuanced campaigns and programs for multinational corporations and startups. Joining iflix as
General Manager of iflix Myanmar, she quickly established the Company’s leadership in
Myanmar’s entertainment and consumer sectors, working closely with global FMCG brands,
government and grassroots organisations, and local studios and networks. As General
Manager of iflix Indochina, she was responsible for managing and growing iflix’s business
across both its consumer and commercial segments for Thailand, Myanmar, Cambodia and
Laos, strengthening the Company’s relationships with its key enterprise and SME partners
and major channel partners.
Fares has over a decade of experience with global TMT organisations including Vodafone,
STC and Leo Burnett. Having held senior leadership roles in marketing, product and
commercial, Fares specialises in driving user engagement and P&L growth through
intersecting deep data analytics with customer insights and centricity. Fares previously served
as Head of Consumer Marketing/Segments for Vodafone Qatar, where he was responsible
for setting the organisation’s commercial, channel, product and brand experience strategies
and plans, for multiple consumer segments. Under his leadership, Vodafone achieved top
market position for its Mass segment. As Global Director of Engagement and Monetisation,
Fares will establish iflix's world-class customer lifecycle platforms.
iflix Co-Founder and Group CEO, Mark Britt, commented: “Adeana and Tamim’s appointments
represent a significant elevation of our customer engagement strategy. Across the division,
we continue to strengthen our ability to execute at speed and capture increasing demand for
our service. Our customers are at the heart of our business. We are focused on improving

their end-to-end experience by bringing world-class talent and resources, like Adeana and
Tamim, with a relentless focus on delivering industry leading customer experiences.”
Greenlee added, "I am excited to join the rock star team at iflix global headquarters in
Malaysia. I look forward to leveraging my frontier market expertise (across Myanmar,
Thailand, Laos and Cambodia) to build even stronger connections between iflix and our
customers as we enter the next chapter of our business."
Fares added, "As iflix continues its exponential growth, we're significantly increasing our focus
on customer engagement through dynamic A/B testing and data-science based segmentation,
whilst maintaining the customer as a "human being" at the forefront of these discussions. This,
coupled with exciting opportunities to explore and drive new monetisation models in our
markets where credit card penetration is <10%, I believe will be key to our continued growth.
I am thrilled to help lead this huge undertaking!"
Now available to over one billion consumers across Asia, the Middle East and Africa, iflix has
established itself as the clear market leader in video streaming. Offering consumers a vast
library of top Hollywood, regional, and local TV shows and movies, including many first run
exclusives and award-winning programs, each subscription allows users to access the service
on up to five devices, including phones, laptops, tablets, and television sets, for viewing
wherever, whenever.

ABOUT IFLIX
iflix is the world’s leading entertainment service for emerging markets, offering users unlimited
access to thousands of TV shows, movies and more. With a vast selection everyone’s
favourite comedies, drama, K-drama, Turkish drama, Bollywood, Nollywood, cartoons,
movies, live sports and more from Hollywood, The UK, Asia, The Middle East, and Africa, iflix
places the entertainment people want at their fingertips to either stream or download. For one
low monthly fee, iflix subscribers can watch on their mobile phone, laptop, tablet, or TV,
wherever, whenever.

Let’s play.

iflix is currently available to consumers in Malaysia, Indonesia, the Philippines, Thailand,
Brunei, Sri Lanka, Pakistan, Myanmar, Vietnam, the Maldives, Kuwait, Bahrain, Saudi Arabia,
Jordan, Iraq, Lebanon, Egypt, Sudan, Cambodia, Nigeria, Kenya, Ghana, Nepal, Zimbabwe,
Bangladesh, Tanzania and Morocco.
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