FOR IMMEDIATE RELEASE

IFLIX AND MEDIA PRIMA ENTER INTO LANDMARK STRATEGIC
PARTNERSHIP TO BOOST PREMIUM LOCAL CONTENT OFFERING
KUALA LUMPUR, 25 April 2019 — iflix, Southeast Asia’s largest digital entertainment
service, today announced its largest Malaysian digital partnership with Media Prima Berhad
(“Media Prima” or “the Group”), Malaysia’s leading fully integrated media company.
From June 2019, the partnership will see Media Prima’s content available on iflix for free, one
hour following their linear TV broadcast, to offer all viewers a rich on-demand experience.
In addition to catch-up TV, Media Prima will make more than 1,000 hours of content from its
library available via a dedicated tonton branded channel on iflix’s platform to boost Malaysia’s
local content offering.
This deal will expand Media Prima’s digital reach across Malaysia and increase its online video
views significantly. The Group’s total monthly online video views across all digital platforms to
date stands close to 150 million. The partnership with iflix will further provide easy access for
consumers and open greater content monetisation opportunities for the Group through iflix’s
ad-supported tier, iflixFREE.
This broader strategic partnership is an expansion of the companies’ previous collaborations
which include the successful catch-up run of the hit drama Nur 2 through Media Prima’s
Primeworks Studios. It also includes plans for the commissioning of new content and drama
co-productions with iflix.
Since the launch of iflixFREE in July 2018, iflix has been systematically broadening the
platform’s free content offering in a dynamic shift away from its SVOD-only roots, empowering
the company to deliver a compelling service to viewers, powered by advertisers.
Mark Britt, iflix Co-Founder and Group CEO, said, “This alliance is a significant milestone and
another considerable boost to iflix’s local content offering. Over the past three months, we
have accelerated the pivot away from Western towards local and regional programming, to
deliver the most relevant and compelling content to users in our territories for free.”
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“A strategic partnership of this scale with a progressive partner like Media Prima builds upon
the strengths of both our organisations to provide viewers across Asia with the best possible
entertainment experience. We look forward to building on this partnership,” he added.
Johan Ishak, Chief Executive Officer of Media Prima Television Networks, said, “Since 2018,
Media Prima Television Networks has embarked aggressively in the ‘democratisation’ of our
popular content, going beyond our traditional ecosystem to cater for the increasing demand
for digital content among consumers. The inclusion of tonton, Malaysia’s most-watched video
streaming platform, in iflix is a testament to the Group’s intent while providing their users with
the best local content available. We look forward not only to share our content with iflix but
also to develop and curate award winning content for the platform.”
He added that the democratisation strategy has allowed Media Prima to expand its digital
reach in line with the growth in digital advertising.
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ABOUT IFLIX
iflix is Southeast Asia’s leading entertainment service with the widest and most compelling
selection of TV shows, movies, hyperlocal originals, premium live sports and up-to-the-minute
news from around the world, to stream or download, on any internet connected
device…wherever, whenever.
iflix now offers users two exceptional experiences through its iflixFREE and iflixVIP offerings.
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iflix is currently available to consumers in Malaysia, Indonesia, the Philippines, Thailand,
Brunei, Sri Lanka, Pakistan, Myanmar, Vietnam, the Maldives, Kuwait, Bahrain, Saudi Arabia,
Jordan, Iraq, Lebanon, Egypt, Sudan, Cambodia, Nepal, Bangladesh and Morocco.
Learn more at https://blog.iflix.com
ABOUT MEDIA PRIMA
Listed on the Main Board of Bursa Malaysia, Media Prima Berhad (“Media Prima” or the
“Group”) is Malaysia’s leading fully-integrated media company with a complete repertoire of
media-related businesses in television, print, radio, out-of-home advertising, content creation
and digital media.
In television, the Group maintains its number one position through its four channels — TV3,
8TV, ntv7, and TV9. Media Prima is home to Malaysia’s fastest-growing home shopping
network, CJ WOW SHOP, and is the pioneer behind tonton, Malaysia’s first and most popular
video streaming portal.
Media Prima is the owner of The New Straits Times Press (Malaysia) Berhad, Malaysia’s
largest publisher with three national news brands – New Straits Times, BH (“Berita Harian”)
and Harian Metro, and consumer brands — education portal FullAMark and women’s lifestyle
portal Hijab & Heels.
The Group is home to Ripple, an audience-focused digital media, broadcast and commerce
company that engages audiences through content, talents, experiences and platforms. It
includes eight digital brands – Dhia, Donna, Lunaria, Thelaki, Likely, Chapters, Wakeke and
Ais Kacang. Four broadcast brands – Fly FM, Hot FM, One FM and Kool FM as well as an ecommerce brand – SuperDeals.
Media Prima is the market leader in Out-of-Home Advertising represented by Big Tree, The
Right Channel, Kurnia Outdoor, Gotcha, UPD, and Big Tree Seni Jaya. The Group also owns
Primeworks Studios, Malaysia's largest content production company.
Its digital media subsidiary, Media Prima Digital, was founded to innovate digital solutions and
creative strategies for the Group. Media Prima Labs, a unit under Media Prima Digital, aims
to extend the Group’s unique intellectual properties into the expanse of technological
innovation and games.
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The Group currently ranks third in Malaysia in digital reach following the 2017 acquisition of
REV Asia Holdings, one of Southeast Asia’s leading digital media groups. In 2018, Media
Prima became the number one choice for mobile content ahead of Google and Facebook.
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